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APPLICATION OF TEXTILE FABRICS IN THE PACKAGING DESIGN OF CREATIVE

CULTURAL PRODUCTS
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Abstract: Culture creative products are those which have been derived from culture
and designed with certain commercial value. As an important part of culture creative
product design, packaging design plays an important role in cultural expression,
aesthetic attitude, user psychological feeling, display and transportation. The unique
shape, texture, color, affinity and softness of the textile fabrics are both protective and
unique. Compared with other packaging materials, they have unique advantages in
the packaging design of some culture creative products.
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